2025
ADVERTISING
RATE GUIDE

BUSINESS
ssociation of MICHIGAN

As Michigan's largest small business organization, SBAM is a voice
that small business owners trust. Partnering with SBAM provides
your company access to over 33,000 business owners in Michigan.




FOCUS
MAGAZINE

FOCUS highlights best practices in human resources,
new developments in marketing strategies, changes in
tax and business legislation, and other resources to
help small businesses thrive.

Reach SBAM members directly through their mailboxes. With articles,
stories and editorials on issues that matter, our readers rely on FOCUS
as an important source of information impacting their business.

Total Readership Distribution: 32,000+
Print: 10,000

Digital: 22,000

6 Issues Each Year
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FOCUS

MAGAZINE

Prominently promote your product or service to small

business owners through a tag-along mailing with FOCUS.

Poly bagging rates start at $3,000.

Issue
Jan/Feb
March / Apr
May /June
July / Aug
Sept / Oct
Nov / Dec

Full Page
2/3 Page
1/2 Page
1/3 Page
1/4 Page

Back Cover
Inside Front
Inside Back

Space Close
Dec 2

Jan 17

Mar 21

May 23

July 31

Sept 26

One Time
$1,820
$1,380
$1,040
$940
$760

One Time
$2,350
$2,140
$1,980

Copy Close
Dec 6

Jan 24

Mar 28

May 30
Aug 5

Oct 10

Three Times  Six Times
$1,465 $1,330
$1,085 $940
$870 $730
$790 $600
$620 $440
Three Times  Six Times
$1,950 $1,780
$1,830 $1,650
$1,730 $1,460
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DIGITAL
ADVERTISING

Promoting your products and services to Michigan small
business owners is easy when you advertise on SBAM.org.
Average monthly website views tops 10,000.

SPONSORED CONTENT $550/POST
e Article posted on SBAM.org and in Small Business Weekly with
link back to content provider's website.
e Content also shared across SBAM social platforms.

SBAM NEWS/BLOG PAGE ADVERTISING BANNER SIZES:
e One Month: $469/mo e 380px x 400px
e Three Months: $339/mo e 585px x 400px
e Six Months: $229/mo e 1200px x 400px

e Twelve Months: $219/mo

*SBAM does require a banner ad for all sizes

P Mews - SEAM | Smal Business © % |

€ 3 & sbamorg/blog-new

SMALL BUSINESS
Association of MICHIGAN Why SBAM Member Banefits Harmony Resources Advocacy About Us Join Now

News & Resources
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] 114) Gain visibility and : @)
take control over your a4
2 . .
Told you don’t cyber information. B
qualify for ERC? Happens Here. O
80% of the clients we've helped ﬂ °
get the Employee Retention Tax = )
Credit were told the same thing. Thanks to a ful z
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O] loan solutions. <
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http://sbam.org/

DIGITAL

ADVERTISING

SBAM communicates with our members through our
weekly Small Business Weekly e-newsletter.

Members also receive a government relations update through
Lansing Watchdog. These are excellent opportunities to put your
company in front of small business decision makers.

BMALL BUSINESS
e = MICHGAS

Small Business Weekly

Newe and resources to halp your small business succoed

The Power of Mentorship

Janwary iz National Menigring Month and a periect e to dive infa the topic of mentorship. There
7@ SEveral types of mentonng relationships INCiudng radtional, peer, group, Bnd reverss
mankoring where a younges person menlors someona cider. Each fype has a mulibede of banefits
and e importance of Menicrship IUNE deap A5 MoS! people whd &Te SUCCasETul SianT pet thene
on iheir own - Mey had guidance of leadership from & least one of mone individuals.

ESTA COMPLIANCE:
ACCESS THIS
COMPREHENSIVE TOOLKIT
& OTHER RESOURCES

WEEBINAR - How to Comply with the Earned Sick Time Act: A
Guide for Michigan Small Businesses

Janusry 21 & 11:00 am - 12:00 pm

Thix Earmad Sick Tima Act goas inba aBact on February 21, 2025, Tund i 1o this comprahansi
wabinar o leam about the chackist 100k templates. and resourcas that are now availabie 10
Michigan small butingss owness, SBAMS President & CEO Brian Caley and Diréclor of Human
Resowces Scoul Sparks wall walk though whad you need o do fo be compliant and provide new
details on how o nlegrale ESTA wilhin your current paid time off policss and emplayes
REndBOoc

E-NEWSLETTER ADVERTISING

e One week: $220

e Four weeks: $170 p/week

e Eight weeks: $120 p/week
e Twelve weeks: $100 p/week

BANNER SIZE
650px wide by 200px high

Michigan Introduces New R&D Tax Credit for Small Businesses
Of Monday, Januady 13th, 2025, Governor Whitser sighed HB 5100 and ME 5101 inls law, which

reats 3 Ressarch and Davelapmant (RAD) tax credd in Michigan. SBAM supponad hess
bipartisan bills and contributed to their formation through the legislative process

OWNER2
OWNER

Build commuenity within your reglon

2025 Handbook Updates: Navigating New Employment Laws

As we enlar a new year and a5 should be Gone at least once a year, HIX professionals should be
viswing theil empicyee Randbooks And polities 10 ensure they Memain up 1o date and legaly
complant

Make an impact on Michigan's small businesses

Miak# 5100 1o save the date for Summil and Awards
Corgmony: April 21.22, 2025 DonT miss your chance 1o be par of this pramier cHabration of
Michigan's small business community.

+ Interasied in Sponsorship? Chck 1» @plone our SpOnSorship Packages
+ Want to Speak at the Event? Clek Eo sultemid your speaker requast form,

The Small Business Briefing

Wi've gt the pulse of nass, Tung

THE SMALL

BUSINESS BRIEFING
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EVENT

SPONSORSHIP

Connect with small business owners through event sponsorships,
including in-person opportunities and educational webinars.

MICHIGAN CELEBRATES
SMALL BUSINESS
April 2025 -

Featuring: !“ | 4¥0 N

ot -

e Summit/Luncheon

e VIP Reception

e Capitol Day

e Awards Gala
Sponsorships start at $1,500

SBAM Annual Meeting
June 17, 2025
Sponsorships start at $1,000

SBAM'’S ANNUAL GOLF OUTING
Benefits the SBAM Foundation
Late Summer 2025
Sponsorships start at $500



EVENT

SPONSORSHIP

Connect with small business owners through event sponsorships,
including in-person opportunities and educational webinars.

LEADERSHIP COUNCIL MEETINGS

e Sponsorship Opportunities: starting at
$2,500 annually.

e Promotional Reach: 200 members of
SBAM's Leadership Council, comprised
of successful, second-stage business
owners. This dynamic group meetings
three times each year, providing you
exclusive access as a sponsor.

February Legislative Event
October Fall Summit

Cou ncn 22“;‘55,,?;:3'33?“%.%

SBAM OWNER TO OWNER MEETINGS
e Sponsorship: $2,500 per region for
3 events.
e Promotional Reach: Regionally
targeted small business owners.
e Sponsors are the only non-business
owners invited to attend.

We host 2-3 events annually in each of

our eleven regional engagement zones.
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PODCASTS
SWEBINARS

The Small Business Association of Michigan’s weekly podcast
presents a dynamic audio interview from Michigan small
business owners and influencers.

SMALL BUSINESS WEEKLY PODCAST

e 10 -15 minutes.

e Available on iTunes and SBAM.org.

e Promoted on social media, SBAM.org and
the Small Business Weekly e-Newsletter.

e Sponsor is invited to help identify /provide
content and/or do interviews or SBAM will
create content per sponsor approval.

INVESTMENT 111 [
e $400 for one podcast PODCAST

FEATURING
e $600 for two podcasts KAREN HAIRSTON
e $800 for four podcasts

Qv W

smallbusinessassocofmichigan Ready to level up your
business operations? This week on the Small Business
Weekly Podcast, we explore how effective systems
create efficient operations! |/ For the full episode,
wvisit the Small Business Weekly Podcast link in our bio.

#smallbusinessweeklypodcast
1day ago

SBAM presents thought leadership webinars on a
variety of topics pertinent to small business ownership.

EDUCATIONAL WEBINARS
e Sponsorship: $500/webinar WEBINAR
¢ SBAM promotes to all
members and on social media

¢ Webinar recording available
on SBAM.org

e Content subject to SBAM
approval

e Attendee list provided

Strategic Streamlining:

o SMarl BUSINESS




SOCIAL MEDIA

Extend your reach through SBAM's robust social media platforms.

14,000 5,000 X
followers followers

FACEBOOK LIVE EVENT
Go live from your location on SBAM's
Facebook page with an educational
message for SBAM members and
followers. Promoted in advance on social
media, SBAM.org, and in e-publications.
e $500 for 1 Facebook Live event
e $900 for 2 Facebook Live events

Live events are promoted post-event and
reach an average of 4,000 views.

SOCIAL MEDIA POST PACKAGE
Your message and choice of date posted
to SBAM audience.

e $475 for 1 post across 3 channels

THE SMALL BUSINESS BRIEFING

The Small Business Briefing features
reliable, timely news and updates from
SBAM's Brian Calley and Sarah Miller. Each
show provides insight into what small
business owners need to know, how to
manage employees, stay compliant, and
more! It airs Mondays and Thursdays at
3pm ET on both Zoom and Facebook Live.

e $22,000 for 12-month presenting sponsor
e $11,000 for 12-month supporting sponsor

e $2,000 for monthly advertising rate
500 average viewers per show

3,140 @ 2,300
followers followers

small Business Association of Michigan

s
@
DTE Energy is giving bugingss cwners 3 chance to win $3000 in energy efficiency

upgrades and other great prizes. Enter now & share what energy efficient upgrades
youve made to your business this year! Dteenergy.com/makeover

10
.

s Small Business Association of Michigan
":f:,“'.'.’..' 5,049 followers
1w =@
Stay ahead with the latest Small Business Briefing! Discover key updates on the
Earned Sick Time Act, legislative developments. and expert insights, Essential viewing
for all small business owners and professionals.

#SmallBusiness #Legislativelpdates #BusinessGrowth

| THE SMALL
5" @ BUSINESS BRIEFING
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INTEREST FORM

Company:

Address:

City / State / Zip:

Phone:

Email Address:

Representative:

Signature:

ADVERTISING SELECTED SPECIAL INSTRUCTIONS/OPTIONS CHOSEN
O FOCUS Magazine

O SBAM.org

O e-Newsletter

O Sponsored Content

O Podcast

O Webinar

O Small Business Briefing

FOR FOCUS ADVERTISERS

POSITION SELECTED

O Back Cover O Full Page O 1/2 Page Horizontal O 1/3 Page Horizontal
O Inside Front Cover O 2/3 Page Vertical O 1/2 Page Island O 1/3 Page Square

O Inside Back Cover O 1/2 Page Vertical O 1/3 Page Vertical O 1/4 Page Vertical
ISSUES SELECTED

O January/February O March /April O May/June

O July/ August O September/October O November / December

Please remit to Winston Larson, Director of Strategic Growth and Corporate

Relationships, for approval and contract agreement at winston.larson@sbam.org.

SBAM VIP members and Friends of Small Business members receive a 5% discount on advertising rates;
SBAM Elite members receive a 10% discount.



AD SUBMISSION

GUIDELINES

BLEEDS

No extra charge on full pages. Trim size 8-1/8" x 10-3/4". Keep
live matter 1/4" from edges. Be certain to include 1/8" bleed
imagery. Total image area should be 8-3/8" x 11". There is no
need to add registration marks manually. The automatic crop
mark feature in the page layout software is sufficient.

Accepted File Formats, in order of preference
1.PDF: CMYK, press quality, with all fonts embedded.
Acceptable PDF's must be created from the following

programs: Adobe InDesign, QuarkXPress, Adobe Illustrator.

The quality of PDFs created with any other program
cannot be guaranteed. If you are building your file in
InDesign or Quark, you can use our InDesign
export.joboptions or Quark export.joboptions to
create your output file. Simply download the appropriate
file to your computer, load it into your PDF Export options,
then use it to create your print ready PDF. This will
eliminate the need to copy links and fonts to us. After you
create your print ready PDF, please look it over to make
sure it looks the way you want it to. If you have
any troubles creating a print ready PDF file, or need help
transferring your raw files, feel free to call our prepress
department at 1-800-773-7798. You're also welcome to
read our Electronic File Submission Guide at
villagepress.com/vpsupport/adsubmission.

2.EPS file with all fonts converted to outlines from Adobe
[llustrator or Freehand. We cannot accept native Freehand
documents.

3.Native files from the following software: Adobe
InDesign, Adobe lllustrator, QuarkXPress, Adobe
Photoshop.

4. Adobe Photoshop native files, .tiff, and .jpg files are
acceptable however the quality of text and line art won't
be as crisp as files provided in the formats above.

FULL PAGE
B3a" K 93"
(full bleed size
818" X 10 314"
plus 1/&" bleed)

213 PAGE 1/3
Vertical PAGE
4718"x 934"  Vertical
2 332"
X
934"

1/2 PAGE
Horizontal
634" x4 34"

1/3 PAGE
Square
47ne" X

4 314"


http://villagepress.com/vpsupport/adsubmission

AD SUBMISSION

GUIDELINES

MEDIA ACCEPTED

e Large high-resolution (over 5 MB) files can be sent
electronically to our FTU site: EZ File Transfer; USER NAME:
user; PASSWORD: user.

e Smaller files (under 5 MB) may be sent as an E-mail
attachment.

e CD or DVD accompanied by a hard copy proof.

e Please do not send negatives.

COLOR

e Images must be in CMYK or Grayscale.

e DO NOT use RGB colors.

e Color saturation should be limited to 360% or less coverage.

¢ Please avoid use of 4-color black for fine lines and copy.

e For black areas thicker than .25" to .5" a “packed-black” is
suggested for better appearance. We recommend a
breakdown of 50C, 40M, 40Y, T00K.

BLACK-AND-WHITE ADS

All black-and-white ads must be set up to output as one-color
art. No color specifications should be applied to any type or art
elements of a black-and-white ad. This will prevent any
unanticipated screen tints from appearing in the final output.

IMAGES

Digital photography and scanned images must be 300 dpi (at
scale). Line art should be scanned at 600 dpi or higher. When
creating lines in your images, do not use the “hairline”

line thickness (for best results use .5 thickness or higher).

FONTS COMPRESSION
¢ Embed all fonts when
submitting PDFs.
e Post Script fonts are preferred.
e Avoid the use of True Type fonts.
e At submission, remember to
include all screen and printer

AD PREPARATION SERVICES
If the production department considers a digital ad to
be incorrectly set up by the advertiser, the advertiser

1/4 PAGE
1/2PAGE =~ 31X
Vertical 434

3114"%
g 3"
4 1/6

PAGE

Vertical
233"x
4 34"
1/2 PAGE
Island

47n6"x 7 3he"

1/6 PAGE 1/8 PG,
Horizontal 2 332"x
476" x 250" 25ns"

If submitting files to us that are compressed, please
send us a single archive file using either Stuff-It or Zip.

fonts. may correct and resubmit the ad or the advertiser

e When practical, please convert
all text to outlines.
be quoted.

may request the production department to alter the
ad to meet specifications at an additional charge to



